
Achieving SMS Success

Registering Your Brand(s) &Campaigns

Welcome to Commio! We're thrilled to guide you through the process of registering your
10DLC (aka “long code”) brand(s) and campaigns. This checklist is designed to improve your
chances of a smooth and successful registration process. Let's dive right in.

Key Terms

Direct Carrier Aggregators (DCA) and The Campaign Registry (TCR): Serve as intermediaries
between Brands/Campaigns and the mobile network operators. They consolidate the
vetting and registration information and ensure it meets the requirements set by the
carriers.

Campaign: In the context of 10DLC, a campaign refers to a specific set of A2P messages that
are sent to users. A campaign has unique attributes, such as the type of message
(marketing, alerts, etc.), the sending entity (Brand), and the content.

Brand: In 10DLC messaging, the "brand" is the company or entity that the end user perceives
as the sender of the message.

Changing Landscape
The parameters set by the DCA and TCR are subject to change due to various factors like
regulatory updates, technological advancements, and shifts in carrier policies. It's crucial to
stay up to date to ensure your campaigns remain compliant. At Commio, we will work to
provide you with updates as we hear about them.
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If you encounter terms or requirements that you're unfamiliar with during the registration
process, please don't hesitate to reach out to us for clarification. We're here to help you
navigate this ever-shifting landscape.

DCA & TCR Fee Summary

Note: All fees are charged per attempt (by the DCA and/or the TCR), not based on successful
registration.

Brand Registration Campaigns Campaign Vetting

Cost: $4
(One-time,
per attempt)

Standard: $10/month
Low Volume: $1.50/month

Specialty: Varies

DCA Review Fee: $15 (One-time)
Optional Brand Vetting:

$40-$95 (One-time for higher throughput)

Registration Checklist

1. Ensure you have an acceptable use case

Content prohibited on 10DLC by the DCA/Mobile Operators: Please review the list of
prohibited content carefully, as Brand/Campaigns/Content will result in rejection by the
TCR/DCA. “SHAFT” (Sex|Hate|Alcohol|Firearms|Tobacco) and other use cases are defined
here.

2. Brand Registration Checklist & Tips

Tax ID Validation
○ Ensure the tax ID/EIN matches the legal

company name and business type for
verification. TCR’s automated system needs an
exact match.

You are registering a Brand, not an Agency
○ It's crucial to accurately register the Brand mentioned in the messages. For

instance, if the message content references "Solar City," then "Solar City" should
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be the Brand registered, not the agency "Solar Advertising" that may be handling
the Campaign.

The EIN is exclusive to this Brand and cannot be used to register multiple brands. If you
feel you have an exception, please speak with Support.
If you are NOT using an EIN, please contact Support for assistance.

Important Notes

● Brands are reviewed by TCR‘s automated system, and you can expect status updates
within minutes.

● Unverified Status: If your Brand is marked as 'unverified,' ensure your company
information is an EXACT match with your EIN before resubmitting. If necessary, make
edits to your Brand information and resubmit; the system will automatically re-review
your submission.

3. Campaign Registration Checklist

a. If You are Receiving Opt-Ins from a Website:

Website is live and matches the name of the Brand.
Website Validation
○ Ensure you have a valid company website for DCA validation.
Opt-In Documentation
○ Page(s) collecting phone numbers must have opt-in language.
Multiple Opt-In Pages
○ If multiple pages collect phone numbers, each must have opt-in language.
Privacy Policy: The privacy policy has to exist on your website and cannot
include any language about sharing personal information, including phone
number, with any third party or affiliate. The privacy policy must include a
mobile sharing section and explicitly state you do not share data with
third-party services.
○ Show example of language.

OR
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b. If You are NOT Receiving Opt-Ins from a Website:

Off-Website Opt-In
○ You must include evidence (screenshots, files, or forms) of the opt-in

process in the multimedia section.
○ You must thoroughly explain the opt-in process in the “Call-To-Action”

section of the campaign submission.

c. Campaign Information

You’ve verified that the campaign isn’t on a restricted list (listed here).
Opt-In is in the examples.
Message body includes the Brand name.
○ The Brand matches the EIN and TCR Brand.
Detailed and Complete Call-To-Action Field
○ You’ve explained when, where, and how opt-ins are being collected.

Examples

Good opt-in language Missing opt-in language
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Good privacy policy

Bad Privacy Policies: Cannot share personal information

Rejection: Compliant privacy policy is required on website if used to collect mobile

numbers
This language appears to suggest sharing personal information with third parties.
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Rejection: Compliant privacy policy is required on website if used to collect mobile

numbers

Rejection: No privacy policy on website; opt-out preferences are not the same as a

privacy policy
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Prohibited use cases

We’re Here to Support You

At Commio, your success is important to us. If you have any questions or issues with your
10DLC brand and campaign registrations, please contact us:

Phone: (919) 890-0000, option 1
Email: support@commio.com
Website: support.commio.com
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